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FUNDAMENTAL UNDERLYING DISTINCTION BETWEEN COUNTRIES
AND THEIR FOOD CULTURE
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policies (e.g. -1 % of working multi nationals
organic) women Work ethic/ !
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DISCONNECTED FROM THE LAND
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FOOD IS AN ENEMY

¥ Anti-food rules

¥ Expedience

¥ Food multi-culture

¥ Lowest common denominator
approach

¥ Big business

¥ Low knowledge & interest

¥ Someone elseOs responsibility

¥ Food as a spectator sport

¥ Drink vs food

¥ Individually-centred

¥ Mother as provider

¥ Children as separate species

MEANS OF LIFE

FOOD IS A FRIEND

¥ Pro-food rules
¥ Quality

¥ Food mono-culture

¥ Small business
¥ High knowledge & interest
¥ Personal responsibility

¥ Drink and food

¥ Family-centred

¥ Mother as creator

¥ Children as mini-adults

WAY OF LIFE

¥ Highest common factor approach

¥ Food as a participatory sport

Al
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ENEMY VS FRIEND

ENEMY

¥ Food is bad, and to be distrusted
!
¥ Food scares, eg BSE
¥ Food manipulation: GM, pesticides, etc
¥ Food makes you fat : fat, calories,
carbohydrates
¥ Food makes you unhealthy : fat, cholesterol,
sugar, salt
¥ Guilt re consumption and enjoyment
in food
¥ Food = controlled and limited:
by yourself and for you

FRIEND

¥ Food is good and to be embraced
|

¥'Wholesome

¥ Fresh and natural

¥ Full of goodness

¥ Fuel for health

¥ Vitamins and minerals

¥ Energy

¥ Delicious

¥ Sociable, entertaining

¥ Interesting and exciting

¥ One of lifeOs pleasures
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FOOD RULES

KK

ANTI-FOOD

What not to eat

VS
No guidelines at all
Excluding products (carbohydrates, fats,
caffeine)
Glass half empty mentality:
eg, avocado = fat not nutrients
Starve or binge
Food anarchy (inappropriate
combinations)
vs limited OsafeO repertoires of tried and
trusted products
Imbalance : over reliance on specific
foods (eg, chips with everything)

KK

PRO-FOOD

How to eat : to get the best out of
food for enjoyment and health
Pleasurable rituals

Choosing the right things from the
right places

Maximising taste

Complementing flavours
Celebrating ingredients

Enjoying things at their best
(seasonality)E

EANnd where theyOre best (regionality)
Aiding digestion

Maximising nutrients

Everything in moderation/biwctOR




LOWEST COMMON DENOMINATOR VS HIGHEST COMMON FACTOR

HCF

LCD

¥ Mass production necessitates breadth of
appeal" blander, easier products tend to
win out

¥ Cheaper (bulking) ingredients: fats &
sugars

¥ Esoteric foods = OscaryO (internal organs,
non-mainstream animals & fish, etc)

¥ Brought up on bland products & flavours:
easy to look at, dissect and taste

|

The ubiquitous skinless
chicken breast

Ultimately lose ability to judge good
food accept OrealQ taste

¥ Smaller scale production

variety of tastes easily catered
for: quality control

#

Esoteric foods: delicacies

#

Brought up on complex products with
strong, real flavours
|

Meat/fish sold, cooked &
served (more or less) whole

Ultimately enjoy variation of taste &

subtlety of quality from individual

producers “LOR




EXPEDIENCE VS. QUALITY

EXPEDIENCE

Cheaper food sought while premium products

remain niche/occasional:

-1 Ofeed a family of four for under £50

-l cheap prices swiftly restore volumes post/
during food scares (e.g. foot & mouth)

-l takeaways & drive-ins

-1 microwaves & 30 minute
cookbooks

-1 snatched meals

-1 food on the hoof

Fast food
culture:

Shopping for food is one of lifeOs chores!

Processed foods:

-l disconnected from agricultural source by
complex factory processes
-l disguised ingredients

QUALITY

Prepared to pay for quality: premium

expected for extra time, trouble & hand-

crafting. Quality food = valued gift

Slow food -! restaurants

culture: -l slow preparation & cooking

-l long sit-down meals
|

dinner table = cultural icon

Interest & pleasure in shopping for food

Pure foods:

known provenance
short links to primary source
clearly evident ingredients

respect for seasonality of ingrewfl_o R




MULTI " MONO-CULTURE

MONO-CULTURE

MULTI-CULTURE

\

¥  Open-minded

¥ Experimental | renew/

¥  Varied OforeignO foods
¥ Tolerant )

Fosters preservation of and interest in
expatriate cultures

BUT

¥  Often at expense of preservation of
indigenous foods/products

¥ Can be faddish/inappropriate e.g. cajun
chicken pizza, chicken tikka sushi

¥ Food miles" environmental + quality
consequences

K K

KK

National pride in own food culture
Preserves food traditions & quality
Inherently more likely to be local and
fresh

BUT

Narrow minded
Censorious
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LOW VS. HIGH KNOWLEDGE & INTEREST

HIGH KNOWLEDGE

LOW KNOWLEDGE

¥ Food skills rarely OtaughtO to children
either in schools or at home

¥ Ignorance re relationship with origins of
foods

¥ Food as a spectator sport: high sales of
cookery books & high viewing of TV
programmes

-I' but little actual cooking

ArmOs length relationship:
Ofood pornO

Food knowledge inculcated early by
family b esp. mother
Understanding of provenance of food

Food as a participatory sport:

-l scratch cooking
-I' high levels of debate re ingredients
recipes, etc

Active engagement
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DRINK VS/+ FOOD

DRINK VS FOOD DRINK + FOOD
¥ Binge drinking vs. abstention ¥  Moderate drinking, at Othe right timesO
¥ Alcohol historically disconnected from ¥ Alcohol historically connected with
food: beers and spirits consumption of food: wine and aperitifs/
digestifs
¥ Alcohol frequently drunk by itself ¥ Alcohol accompanied by snacks at the
least:

-1 crisps and nuts automatically served
(free) at the humblest of bars




CHILDREN AS SEPARATE SPECIES VS. MINI ADULTS

SEPARATE SPECIES

¥ Expected to behave and eat differently

¥ Eat apart from Othe grown-upsO
¥ Specific family restaurants:

-1 Harvesters, McDonalds, etc

!
-l Children®s menus

¥ Children brought up on OspecialO foods:
mild
no bits
inoffensive

¥ Eating fads accepted & expected: OHe
wonOt eatEO

¥ Quality food = too good/adult for children

MINI ADULTS
Expected to behave and eat like their

elders

Eat with Othe grown-upsO

All restaurants =

family restaurants
!

normal menus

Children eat the same food as adults

Eating fads not tolerated: OHeOll learn to
eatEO

Quality food for all the family “LOR




BIG VS. SMALL BUSINESS

BIG BUSINESS

Retail concentrated in the hands of the
supermarkets:

-1 GB: 5-6 retailers sell > 80% of British
food

Big business controls source, taste,
variety & price of foods; trusted dictators!

Consumers accept this because it gives
them convenience & price control

Retailer responds with large no. of
packaged & processed goods

OFreshO foods often sourced from great
distances

SMALL BUSINESS

Local producers, selling their produce or
shops selling from local suppliers
!

Variety

Quality

Value for money
Individual chooses what she wants to
buy; empowered consumer!

Consumer benefits from involvement
with food choice; tailormade to her
needs

Competitively, smaller business strives
for quality to succeed

Real freshness because produce offered

VALOR
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SOMEONE ELSEOS RESPONSIBILITY VS. PERSONAL RESPONSIBILITY

SOMEONE ELSEOS RESPONSIBILITY

¥ Trust manufacturers or supermarkets to
sell me food that is:
-1 safe/lwonOt harm me
-1 appropriately prepared for me to use
-1 selected so it looks nice
-1 hasnOt been produced using
inhumane methods
(Cf recent Kraft reduction of portion size)

¥ Consumer abdicates responsibility for
actively seeking out food as health giving
source; blame laid at door of
manufacturer
(Cf recent obesity claims)

PERSONAL RESPONSIBILITY

¥ Take pride in knowing about what food
has what properties, and how this can be
eaten to ensure health & development in
children & adults

¥ Understanding of value of food that
should not be entrusted to others

¥ Recipes, food preparation & cooking are

manifestation of sense of personal
responsibility & ability




MOTHER AS PROVIDER VS. MOTHER AS CREATOR

PROVIDER

Mother makes sure the larder, fridge &
freezer are stocked with stuff for the family
to help themselves to & cook, probably in
microwave!

Family members eat at different times,
probably choosing different things to eat

To stock up is to be a good housewife &
mother

Worries about additives & preservatives but
Oin a busy worldO what can she do?
Criticised for running out of Oon the hoof
foodsO e.g. crisps & biscuits

Likes to buy self contained packaged
products that promise health in a convenient
form

Applauds herself for encouraging her
children's self sufficiency

CREATOR

Mother choose menu & buys food to cook a
meal for all to enjoy together from scratch

-l at the same
-l eating the same food

Mother creates family sociability, the glue to
the family relationships

She knows where the ingredients are from

-l freshness
-l absence of additives & preservatives

Earns her OpaybackO from pleasurable
enjoyment of food & appreciation of her
cooking

Enjoys dependency of family on her

VALOR
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MEANS OF LIFE VS. WAY OF LIFE

OEat to liveO

Functional fuel
!

rushed meals/food on the move

Immediate energy, rather than long term
health investment

Incidental activity in a busy life

punctuated by endless tasks & activities.

Food is just another activity.

Unhealthy relationships with food
= life out of balance

OLive to eat®

Central to enjoyment of life

Fits into a natural pace of life

- time set aside to eat; must not rush
because bad for digestion

-I' 'works & tasks revolve round food
rather than vice versa.

Food is language between people; social
and literal

A healthy relationship with food
= life in balance
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OTHER ISSUES UPON WHICH COUNTRIES HAVE A DIFFERENT STANCE

¥ Health issues

-I' 'what you should/should not eat
-l guidelines (government legislation)

¥  Organic vs. GM foods

INTERESTING & GROWING ROLE IN SOME COUNTRIES OF CONTROLS
IMPOSED BY GOVERNMENT FOR OHEALTH OF NATIONO




THE FUTURE?

¥ In every country, but perhaps more encouragingly in land disconnected countries,
there is a ground swell of interest in food, its provenance & quality. For example in the
UK this is a middle class response to mass market food production & food scares.

¥ There is a Opendulum swing® away from the politically correct, media spin world of
untruths, to a world where people are seeking to reconnect with honesty, realism,
authenticity, humanity. Food, its origins, its preparation and enjoyment are both a
target for this search and symbolic of an individual & collective OhealthyO state of mind.

But to what extent these movements will become
mainstream and thus force changes remains to be seen
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THE FUTURE CONTOD

¥

Growing problem of obesity in all countries, albeit less so in the Oland connectedO
countries

Increase in working women threatens breakdown of home cooking/educating the
generations

Changing female/male role in respect of home keeping child rearing and cooking

Children increasingly seen as a separate, OspecialO, species

demanding & domineering.

Commercial aspirations of large food companies continue to compromiise food
offering to consumer. (Or is the tide turning? See Kraft & McDonalds)
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RECONNECTING WITH THE LAND AND FOOD
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RECONNECTING WITH THE LAND AND FOOD

¥ This is a long term, generational goal

¥ Central to the reconnection is the need to appreciate the value of food, rationally as a
health giver, emotionally as a pleasure giver

¥ In order to understand the value of food as a health giver, people need to
understand what it is, why it is, what it does, i.e. they need education

¥ Education needs to happen everywhere; shops & supermarkets need to use their
powerful role to the good; schools should teach nutrition & food sourcing; home life
should encourage the interest




RECONNECTING WITH THE LAND AND FOOD CONTOD

¥ Education should not only focus on the facts, but interest & excite. Children should

be seen as the focal point

¥ In order to derive pleasure from food, food needs to be regarded as a regular &
respected part of life: central to existence, not denied as a need

¥  The emotional goal of delivering pleasure is harder to achieve because it requires a
reworking of the priorities in life and reorganisation of time

¥ It requires a reconnect to a human pace of life




